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Inspiring Kids to Eat Their Veggies!

In Sacramento, 40% of kids suffer from childhood obesity or are overweight. These diet-
related diseases are preventable, and we are growing to meet the demand with your
support.

Together, we are moving the needle! During Food Literacy Month, thanks to
Sacramento’s generous sponsorship, 580 students in Sacramento will receive 10 weeks of
hands-on food literacy education. Lettuce continue building healthier communities!

Food Literacy Month included individual online fundraising spearheaded by staff, board
members, and volunteers.

Total amount raised for Sacramento students: $69,637.31, including $39,250 in
matching gifts from our sponsors!

You inspired 580 students to eat their veggies!
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Impact Summary

Our multi-channel marketing campaign generated strong visibility across the event webpage, email
newsletters, social media platforms, direct mailings, and onsite event materials, resulting in a total
campaign reach of 97,394.

Digital Reach & Engagement

Newsletter

* September 8, 2025; September is Food Literacy Month! Dinner Ticket
Reminder!

* September 15, 2025: Double Your Impact for Kids' Health! Support Your
Favorite #VeggielTeam Today!

* September 23, 2025: We are Doubling Our Reach, Because Kids Deserve
Better

» September 29, 2025: Two Days Left & $11,111 Left in Matching Funds!

» September 30, 2025: We're So Close. Help Us Reach Our Goal by Midnight!

e September 30, 2025: 5 Hours Left to Reach Our Food Literacy Month Goal.
Double Your Gift Before Midnight!

¢ October 15, 2025: The Broccoli Beet - October 2025

Social Media Performance

During our month-long Food Literacy Month campaign, we generated 75,694 total impressions across
our social media platforms, extending the reach of our mission and increasing visibility for our
programs, partners, and impact. This campaign helped strengthen our brand awareness and support
our work to build the next generation of healthy kids.

Most Viewed: September 8, 2025 Social Media Mentions
_ e Food Literacy Center, CEO
September is * Food Literacy Center, Board Members
Food Literacy Month! * Capitol Optimist Club of Sacramento
Help us raise $35,000 for food literacy education! e | eataata Floyd Elemeﬂtary School

e The Morning Fork

e Dos Coyotes

e Urban Green Queens
e Wing Woman Events



https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746675
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746675
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746676
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746676
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746848
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746888
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746888
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746889
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746889
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746893
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746893
https://mailchi.mp/foodliteracycenter/foodliteracymonth-4746913
https://www.instagram.com/p/DOW1KyHEjHo/

Veggie of the Year: September 22, 2025

People’s Choice Winner

Veggle of the Year Winner
| | N

Team Poblano Pepper led by Chef Greg Team Brussels Sprouts led by Chef
Desmangles from Urban Roots Beer. Aidan Hennessey of Hook & Ladder.

Banner Displayed During Veggie of the Year Event

Thank You Food Literacy Month Sponsors!
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 WEINSPIRE KIDS TO
EATTH EIR VEGGIES!
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